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New Members: Fact or Fiction

ÅQuick overview

ÅImportance of storytelling

ïWhat story do you use in your recruitment 

efforts?

ÅOutreach efforts: new ways

ÅOutreach efforts: along traditional lines

ïWhat has worked for your branch?

ÅAAUW tools & resources that do help
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Members and donors give to organizations 

that meet needs, not just because they 

have needs.

ÅFellowships & 

Grants

ÅResearch
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ÅSuccesses on 

the ñHillò

ÅWhat are your 

state/local 

successes?
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Care2: Reaching 15,000 potential members



New Members: Fact or Fiction

Stories of 

recruiting 

new members 

from AAUW    

Facebook 



New Members: Fact or Fiction

ÅWhat story do you use in your branch 

recruitment efforts?

ÅIf you joined in the last five years, what got 

you to join?

ÅWhat ñwe meet your/womenôs needsò story 

would you give to a prospective member?
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ÅOutreach: New 

methods to 

new audiences

Facebook 
www.facebook.com
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ÅOutreach: New methods to new audiences

Blogging 

AAUW Dialog
http://blog-aauw.org

State/branch

blogs
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ÅOutreach: New methods to new audiences

Twitter 

@AAUW

#AAUW09

@ClaudiaAAUW

@christytj
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ÅOutreach: Along traditional lines

Know your potential 

audience through 

demographics:
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ÅOutreach: Along traditional lines

Programs 

New Tool: 

Programs-in-a-Box

What are examples of

successful programs 

your branch has used 

recently?
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ÅOutreach: Along traditional lines

Advertise

ÅTraditional local

newspapers, etc.

ÅOnline

ïNew tool:

AAUW Member

Showcase
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ÅOutreach: Along traditional lines

Meeting current

needs of your

community

ïAAUW benefits

ïUnemployment

help



New Members: Fact or Fiction

ÅOutreach: Along traditional lines

Meeting current

needs of your

community

ïFacing employment

challenges


