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Currency Rates
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Currency Rates 1T 10 Year
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Consumer Price Index
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Consumer Price Index i 20 Year

250

240

230

220 /
210

200 /
190 A /
180 /

—cpPlI
170 ——2.6%/yr

160

150 ~

140
/ Lastdata: 7/2011
130 225.922

= -

120
1990 1995 2000 2005 2010 2015

== Breaking through Barriers

AAUW for Women and Girls



Inflation Rate
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Gold Price ($/02)
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Oil Price ($/bbl)
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Producer Price Index
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30 Year Mortgage Interest
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Case-Shiller Home Price Indices

for Women and Girls

Seasonally adjusted

2015
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New Home Median Price
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Home Cost as Multiple of Income
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New Home Price Indicator
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New Home Sales (annualized units)
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lousing Starts (annualized units)
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